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MARKETING INNOVATION

2020 CASE STUDY

Establishing the Bigabid
Brand

Bigabid’'s mobile DSP helps app developers reach users with the
greatest engagement potential.
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At the end of 2019 (the onset of our cooperation), we devised a strategy based on \\
a deeper understanding of Bigabid's existing assets, market differentiation, \
vision, values, priorities and more. The process concluded with a road map of \\
messaging, marketing avenues and KPIs. |
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oo Step 02. -~

Executing the strategy
\\\ Jpdating NOW,

Casestudy

ANINCREMENTAL ROI OF 227%

FOR SCIPLAY'S JACKPOT PARTY
CASINO

~~-_ the marketing
collateral

Building the basic assets that reflect Bigabid'’s
unique value proposition
(Designer Keren Zoref)

WE ARE A USER-ACQUISITION &
RE-ENGAGEMENT DSP OPTIMIZED
FOR APP DEVELOPERS.

Landing page

An optimized gateway to
Bigabid (with paid
campaigns in mind)

Study cases
Success stories that proves

Bigabid's promise ksl [
Sales deck
Blog posts -

ACTIVE USERS ¢ ACROSS THE
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White papers IN APP

IN DEPTH
And more...
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Operating y
the day-to-day _
activity

Social activity

Maintaining an ongoing dialogue with a
growing community (Social media
management: :loud and clear agency)

Performance

A sponsored activity to ensure our
messaging meets our targeted audience
of potential and existing clients

Newsletter
A monthly update sent to existing
clients, potential ones, and investors
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We're constantly growing & improving to build out the best possible toolkit for our don't blame th N
partners. Proud to announce the inclusion of Singular's cost integration tool! -
A o= Welcome to
°
I . I BigaBid ® ° b .
Promoted o 4
TRANSPARENCY We've added ceeding the RO target by more than 150% | Check out the HUUUGE Casino's app B I a @ ] [ @ ol
Case Study > https://Inkd.in/d5RQbkv o o W R "
Is (\} 5|n9U|CH' cost integration ‘ ;
o
KEY oing efforts to 150% ROI RE o
ency and control to ou
........ . o o
- ~

biggest fans are out there. Get an audience of 400 million
notice, download and give your app the love it deserves,
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BIGGEST n 5 Everybody has data; It's what you do with it that  n (Learn more
a n counts.
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THE MODERN AGE
OF MOBILE DSP’s:

marketing your app
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Bigabid started getting attention T T
in industry publications

Viant CEO Explains The Crawl, Walk, Run The Six Pillars OI A
Why Stock Popped Guide To Contextual Successful InHouse ))
90% In Debut Targeting Model

Press and Analyst Relations Agency: Level PR
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*The Cohort CA)AUTHORITY MAGAZINE
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6 Pro Tips for Successful Mobile
Games App Retargeting

— ' Here are six pro tps for doing mobile app retargeting the nght way
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-— Start by focusing on chumn prediction and user impoertance metrics

The daily outbound work
Created inbound traffic

500

SEO
A key avenue of getting organic traffic to the website. A major 400
asset for the company.

By the end of the year, there were 23 important keywords
ranked in places 1-3 on Google, starting from none! And 16
more keywords ranked from 4-10.
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KEYWORDS RAND IN POSITION 1-3

KEYWORDS RAND IN POSITION 4-10
KEYWORDS RAND IN POSITION 11-50
KEYWORDS RAND IN POSITION 51-100 [l

The results:
In 2020, Bigabid tripled its client base.

And its brand was
included in the
coveted “2020
Programmatic Power
Players” chosen by
AdExchanger - the top
industry magazine.

Bigabid

THE 2020
PROGRAMMATIC

POWER PLAYERS

A Definitive List Of The Top Agencies
And Strategic Partners

PRESENTED BY

‘c’
exchanger

“Through creativity, know-how and diligence, RAVNER makes the most out of a marketing budget. But their
contribution amounts to more than just impressive ROI. 2020 was a challenging year, which required the company to
excel under difficult conditions. Daniel and his team were first to go the extra mile needed to make this year a
success. Though theirs is an outsourced model, they feel in-house, a genuine part of the team.”

Ido Raz, Founder and President, Bigabid

We are an award-winning agency that provides international marketing services for startups and SMBs
through a unique outsourced marketing department model.
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